www.mirandacosta.com

MiIRANDA COsTA

Photographer| Videographer 794-594-7810

EDUCATION ABOUT ME

2010 - 2014 + Broadcast Journalism and Digital Media Arts ?::;:on :A;;a(r;::p(z;:e B
| CGPA: 3.33 Apollo, PA 15613
Awards: Duquesne Publications Board
2014 - 2016 + M.S.in Media Arts and Technology “DSTV Most Creative” Award (2014-2015)

| “Ms. Duke” Award (2013-2014)
“Who Needs MTV?” Award (2012-2013)
“Publicist of the Year” Award (2011-2012)

WORK EXPERIENCE OBJECTIVE

+ ASSISTANT MANAGER JCP PORTRAITS May 2018- Present
Results oriented professional with diverse

e Lead and manage team members in delivering high quality images and customer service to clients. media and customer service experience. Passionate

® Meet financial and customer service goals.

+ GAMEDAY PHOTO ASSISTANT Auguist20=Fresent

about working in the photography and media industry.
Proven ability to understand and interpret directions in

order to successfully complete assignments. Able to
e Shoot, transfer and edit photos in fast paced environment for quick posting to web for Pittsburgh Steelers’
. ) work well individually or in a team setting with ability to
social media.
e Provide overall support to photography staff during games with equipment, shot location, and digital media make prudent and timely decisions, balance demand-
transport. ing schedules and interact well at various levels.

+ FREELANCE PHOTOGRAPHER/VIDEOGRAPHER 2012- Present ) . , , ,
View portfolio at www.mirandacosta.com.

e Clients Include: Duquesne University, The National Aviary, WPXI TV, Studio 11, The Carnegie Library of SKILLS

Pittsburgh, Inquiri, The Affective Computing Company, Kristin Vota Photography, Little Bags of Love, Outland

Moto, Drusky Entertainment, DeepCea Entertainment, Crossover Entertainment, Pittsburgh Squash

Association, and artists from: Atlantic Records, Dualtone, Green River Ordinance and Four Chord Music. PhOtOShOp
e 8years’ experience as a photographer and videographer for many prominent organizations. Premiere
o Work closely with faculty, directors and media management to understand goals and intent for project. Lightroom
o Apply creativity to arrange set locations to ensure optimal results. MS Office
e Perform detailed editing and arrangement to photos/videos to finalize products; export and transfer in
required media format. lllustrator
e Perform independently as unit set still photographer capturing images of shoots for publicity purposes; able After Effects
to creatively produce still shots that capture the movement and excitement of events as they are unfolding. InDesign
e Production assistant for WPXI's Studio 11 Pittsburgh. Flash
e Often working in situations where final products must be prepared with short turn-around and high quality. *Additional experience producing,
e Example events include recording Duquesne faculty interviews for course marketing and promotions, The shooting and editing news
National Aviary’s Flight Simulator and Sloth Encounter videography for commercial advertisements, The packages on mobile devices (iPhone, iPad).

Carnegie Library events used in paper brochures and billboards displayed in downtown Pittsburgh, concert

photography published on social media, squash photos published in magazine, flyers and marquees (refer to VO LU NTEER WORK

website to view video work).

+ GRADUATE ASSISTANT August 2013-May 2016 Spring 2014 + VOLUNTEER PHOTOGRAPHER

Spring 2018 + VOLUNTEER PHOTOGRAPHER

® Managed television studio in accordance with faculty; Provided guidance to students.
® Supervised studio usage and scheduling, maintained an orderly work environment and ensured equipment

was properly cared for and returned. REFERENCE

+ DIGITAL MEDIA/CREATIVE SERVICES INTERNSHIP January 2013- -
December 2013 Available on request

* Shot photographs, recorded video and developed content which was published to WPXI social

media and television.



